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What we will cover:

A student’s journey to study overseas

Pre departure

• Perceptions of Australia as
a study destination

• Information access
• Influence of online

technology

Post arrival

• Experience vs.
expectations

• Benefit of hindsight
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IDP International Student Buyer Behavior Research
2013 – Who responded?

Source: IDP Buyer Behaviour Research, Forethought Research, August 2013

› In August 2013, we surveyed online, over 1,100 students who used IDP services

14%

17%
18%

48%
3%

India 44% Singapore 4%
China 10% Indonesia 4%
Malaysia 7% Vietnam 4%
Philippines 7% Hong Kong 3%
Middle East 6% Others 11%
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Who responded: a bit more detail

6 in 10 students are/ intend

to be 1st family member
to study overseas 67% of students rely on

parents wholly or partially to
fund their education

Majority surveyed
were

postgraduatesPG
62%

UG
23%

VET
6%

Other
9%

Engineering
and business
most popular
courses of study

...
26%

24%

16%

16%

10%

Engineering

Business

Info Technology

Econ., commerce…

Medicine, health…

Current
students

Prospective
students

50% 50%
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Pre departure

• Perceptions of Australia as a study
destination

• Information access
• Influence of online/ technology
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Destination perceptions: All students

Worst Best

Australia

USA

UK

NZ

Government student visa
requirements /policies

Safety

Quality of education

Affordability

Canada

Leader
NZ/ CND/

AUS

Leader
USA

Leader
CND/ NZ

Leader
CND/ NZ

Leader
USA/ CND/

AUS

Graduate employment
opportunities

Students were asked to rate their perception of each country on the following:
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Best things about studying or living in Australia

Student perceptions: Australia

“Australian universities are all high
rated institutes and also they
provide the better education as
they are world class universities”
(India)

“You get to expand your
knowledge through the
use of evidence-based
practices” (Philippines)

“Very friendly community
and the weather is
beautiful” (UAE)

“It is a multicultural
society so you can get
to know people of
diverse backgrounds”
(Singapore)

Pre
departure

Source: IDP Buyer Behaviour Research, Forethought Research, August 2013 Commercial in confidence
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Student perceptions: Australia

“…the cost of living and
the university fees is
very high.” (India)“…extremely cold

weather when we first
arrive in the winter”
(Cambodia)

“The accommodation and
living costs are too
expensive.” (China)

“Cost of living is high
and getting around is
not easy” (Singapore)

Pre
departure

Source: IDP Buyer Behaviour Research, Forethought Research, August 2013

Concerns or dislikes about studying or living in Australia

Word cloud compiled using www.worditout.com
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Information needs prior to departure

Pre-departure information on

general living and academic life
were seen as most useful…

47%

46%

37%

36%

28%

24%

20%

17%

12%

6%

5%

General living

Academic life

Accommodation options

Work while studying rules

Safety & health

Checklist of what to take

'How to' finances

Cultural

'How to' communications

Religious

Shopping & entertainment

Key information sources:
• Education agents
• Institutions – mainly Academic

life and Safety & health info
• Family & friends in study country
• Online

Source: IDP Buyer Behaviour Research, Forethought Research, August 20139 Commercial in Confidence 2013



The digital space

Increased usage of

2 or more devices
to access the internet

56%
77%

2012 2013

Growth of the

smartphone
>97%

BUT… Usage of social network
sites differs by country

of students have an active
social network account

2 in 5 said
social media influenced

their decision to study
overseas

Source: IDP Buyer Behaviour Research, Forethought Research, August 201310 Commercial in Confidence 2013



Post arrival

• Experience vs. expectations
• Benefit of hindsight
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OVERALL

Location of institution

Safety

Quality of education

Ease of obtaining student visa

Ability to improve Eng. lang skills

Lifestyle

Post graduate employment opp.

Ability to work part time

Affordability of studying abroad

Experience vs. expectations

-2.5

-1.4

-1.3

-0.1

-0.1

0.2

0.3

0.3

0.3

-0.2

Post
arrival

Source: IDP Buyer Behaviour Research, Forethought Research, August 2013

Gap between expectation and
satisfaction
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The benefit of hindsight…(Australia)
Post
arrival

“I wish I knew differences
of seminar, lecture and
tutorial, and what Australian
accent sounds like before I
got here.” (China)

“I wish I knew that getting part
time jobs is not that easy out here
unless you have strong references
and I never knew that I would feel
so homesick after coming here.”
(India)

“I wish I did more research for
another country, such as EU or
Canada. The reason is it turns out
to be really expensive to studying
in Australia…” (Indonesia)

“Firstly, phone plan and sim card option…
paying much more than I expected …
Secondly, floor plan of the accommodation
room and the things that are available in the
room, so that I will not bring things that are
unnecessary.” (China)

“Nothing really. There
was nothing new to
learn. Everyday is a new
adventure that I look
forward to.” (India)

“I wish I knew how to cook. Many of
the residential halls here are self-
catered, I struggled a lot when I
first reached. From buying
groceries to using cooking
utensils...” (Malaysia)

“The life styles and
employment opportunities
for self funding my
studies.” (Mauritius)

“I wish I knew that Australia
would be so cold …before I
left.” (Philippines)

“The university
system of classes and
exams.” (Oman)

Source: IDP Buyer Behaviour Research, Forethought Research, August 2013 Commercial in confidence



Thank you
For further information please contact:
Lyndell Jacka,
Head of Research, IDP
Lyndell.Jacka@idp.com


