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“In the future 
everybody will 
be world-famous 
for fifteen minutes.”
Andy Warhol 1968
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Faces of ANU
• Gale and Parker’s (2012) view of student 

“Transition as Becoming” (T3) 
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Faces of ANU
• Gale and Parker’s (2012) view of student 

“Transition as Becoming” (T3) 
• “… actual views, experiences, interests 

and perspectives of young people as they 
see them…
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Faces of ANU
• ANU Division of Student Life’s mission 

“… live, learn and grow in a diverse 
environment that inspires excellence” 
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Faces of ANU
• ANU Division of Student Life’s mission 

“… live, learn and grow in a diverse 
environment that inspires excellence” 

• Embodies the Division’s values of 
‘Respect, Collaborative, Professional, 
Integrity, Student focus.’
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Time Magazine’s 
Best Blogs of 2010
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“I wanted to be someone.”
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“I’ve never been a constant in anyone’s life.”
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Faces of ANU
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What 
were your 
aspirations 
when you 
started 
university?
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What is your 
story? 
Was there a 
winding road 
or halting 
path that led 
to where you
are now? 

28

Connection 
through 
generations. 
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Connection 
through 
generations. 

Celebration, 
pride, 
community.

Faces of ANU
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• The average weekly reach is around 3,000

31

Faces of ANU
• The average weekly reach is around 3,000
• Figures rise to over 5,000 for longer profile
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Faces of ANU
• The average weekly reach is around 3,000
• Figures rise to over 5,000 for longer profile
• And higher when profiles shared on main 

Facebook page.

33

Faces of ANU
• Faces of ANU fans are:

57% women 
42% men
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Faces of ANU
• Faces of ANU fans are:

57% women 
42% men

• Main age group of 18–24
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Faces of ANU
• Faces of ANU fans are:

57% women 
42% men

• Main age group of 18–24
• Online 6am till midnight.
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Challenges

38

The voice or tone of the page.
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The voice or tone of the page.
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Photographic release form

41

Photographic release form
• Needed a signed and witnessed form for 

EVERY photo
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Photographic release form

43

• Needed a signed and witnessed form for 
EVERY photo

• Approached the Marketing Office

Photographic release form
• Needed a signed and witnessed form for 

EVERY photo
• Approached the Marketing Office
• Agreed okay to forgo instead for verbal 

agreement.
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Sister 
Chinese 
social media 
presence?!

Reliable 
translator?
I don’t speak 
Mandarin!

46

Weibo
Voices of ANU
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Callum Smith –
studied Chinese 
language in China 
before B.Sinology
at ANU. 
Debating and stand 
up comedy in 
Mandarin.
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Chineasy system – teaches Chinese 
characters, simple stories & phrases. 
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How to create and maintain interest?
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How to create and maintain interest?
• How do we address the transience of 

social media?
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Create interest.
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Create interest.
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Create interest.

Click, 
share, 
comment, 
further reach. 
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Benefits
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Main ANU 
Facebook page
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Diversity
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Diversity

58

Diversity
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ANU 
Student’s 
Association 
FB page

60

Coverage of the student elections

Student engagement 
throughout lifecycle
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61

The ANU Apiculture 
Society

Student engagement 
throughout lifecycle
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Ambiente
student 
zine

Student engagement 
throughout lifecycle
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Graduation

Student engagement 
throughout lifecycle

64

ANU 
Alumni
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Student 
Experience 

66

Student 
Experience 
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Student 
Experience 
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Student 
Experience 
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Student 
Experience 
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Student 
Experience 
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Student 
Experience 

72

International Women’s Day
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ANU staff talk 
about why 
feminism is 
important to 
them…

74

Celebrate 
achievements
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Celebrate 
achievements
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Celebrate 
achievements
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Student buy in Faces of ANU
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Student buy in Faces of ANU
• Student profiles 38.20%
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Student buy in Faces of ANU
• Student profiles 38.20%
• Academic/staff profiles 23.86%
• Info upcoming events 16.85%
• Social photos 15.91%
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Student buy in Faces of ANU
• Student profiles 38.20%
• Academic/staff profiles 23.86%
• Info upcoming events 16.85%
• Social photos 15.91%
• Student services info 4.49%
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Student 
buy in
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Student 
buy in
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Student 
buy in
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Student 
buy in
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88

Student service 
announcements
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Student service 
announcements

90

Faces of ANU
• Effective means of communication for 

student service areas
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Faces of ANU
• Effective means of communication for 

student service areas
• Keep to minimum

Faces of ANU
• Effective means of communication for 

student service areas
• Keep to minimum
• Short and succinct.
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Faces of ANU: In conclusion…
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Faces of ANU: In conclusion…
• Successfully created third category
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Faces of ANU: In conclusion…
• Successfully created third category

Student run FB page
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Faces of ANU: In conclusion…
• Successfully created third category

Student run FB page
Marketing run FB page with marketing & 
media messages
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Faces of ANU: In conclusion…
• Successfully created third category

Student run FB page
Marketing run FB page with marketing & 
media messages
An amorphous platform influenced by 
students as well as staff input.
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Faces of ANU: In conclusion…
• Our aim:

98



11/12/2014

50

Faces of ANU: In conclusion…
• Our aim:

Involve students in Faces of ANU
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Faces of ANU: In conclusion…
• Our aim:

Involve students in Faces of ANU
Expose them to ANU Campus, life and stories
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Involve students in Faces of ANU
Expose them to ANU Campus, life and stories
So they can engage, imagine, visualise
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Faces of ANU: In conclusion…
• Our aim:

Involve students in Faces of ANU
Expose them to ANU Campus, life and stories
So they can engage, imagine, visualise and 
become a ‘Face of ANU’.
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Faces of ANU
Questions?


