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Introduction

IAJN is a social enterprise that 

connects international students with 

jobs and internships and engages 

with industry and events that unite the 

global community. 

IAJN launched in May 2016 

and has grown to over 

125,000+ members who have 

returned to Asia after 

graduating from universities in 

Australia, US, UK, Canada and 

New Zealand.

IAJN connects international education with global employment.
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International Student & Alumni Satisfaction Survey 2017

The research covered three areas;

(1)Employment Data for International Students After 

Graduation & Currently 

(2) Satisfaction with the Country of Education

(3) Satisfaction with the University / College Experience



Participant Summary 



Participant Summary 



Methodology



Methodology

Do International Students and Alumni recommend their university?

Do International Students and Alumni recommend their country of education? 

What are the Key Drivers for this decision to recommend or 

not recommend?



Overall Experience and Satisfaction with ROI – Global



Overall Experience and Satisfaction with ROI - Australia



Net Promoter Score (NPS) – Living in Country of 

Education 



NPS – Living in Country of Education (By State and NZ)



Areas of Satisfaction / Dissatisfaction – Country of 

Education



Kruskal Driver Analysis – Country of Education



Reasons to Choose University and Country of Education



Net Promoter Score (NPS) – University



Net Promoter Score (NPS) – University



Areas of Satisfaction / Dissatisfaction – University



Kruskal Driver Analysis – University



Employment



Alumni Engagement



What Do International Student Alumni Want?



Key Findings

• The majority of international student and alumni were satisfied with the overall experience as international students with 89% 
reporting in the top two boxes of satisfaction. (Scale 1 to 5) 

• A lower percentage were satisfied with the return on investment from their international education with 72% reporting in the top two 
boxes of satisfaction. 

(Scale 1 to 5)

• Overall Malaysian students were most satisfied with the return on investment of their education with a mean score of satisfaction 4.07 
out of 5.

• Overall Indian students with the most unsatisfied with the return on investment with a mean score of satisfaction 3.27 out of 5.
Students who studied in Canada were the most satisfied with the return on investment of their education with a mean score of 4.12 
out of 5. 

• Students who studied in Australia scored the lowest on satisfaction with the return on investment of their education with a mean score 
of 3.96 out of 5. 

• Most important variables to student satisfaction; 

• That your education had a positive impact on your career 
• Relevance of your education to your career
• Overall sense of feeling welcome in the country
• Available information on visa and work rights from university



Key Findings

• The Net Promoter Score (NPS) across all COE showed US (52), Canada (55) and New Zealand (56) were significantly higher than Australia 

(40) and the UK (42). 

• The country with the most Promoters was Canada (65%) followed by New Zealand (62%) and the USA (59%). While Australia (50%) and 

the UK (53%) scored the lowest for Promoters.

• The country with the most Detractors UK (11%), Canada (10%) followed by Australia (9%), USA (7%) and New Zealand (5%).

• For the NPS of individual universities all countries scored much similar results with Promoters USA (50%) , New Zealand (46%), Canada 

(45%), UK (45%) and Australia (42%) with all countries scoring between 11~13% for Detractors for individual university. 
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Key Findings

• This is further reflected in the expectation from international students on alumni services being focused around professional 

networking and career support.

• Overall students had a positive experience while studying as international students with a lower level of satisfaction when it comes 

to the return on investment from the costs involved. 

• An obvious outcome of the research is the different approach from North American universities when it comes to employment 

support for international students. USA and Canadian universities scored significantly higher when it comes to support from the 

university in finding employment for international students.  



Thank You

Shane Dillon | Founder | IAJN |www.ia-jn.com 

✉: shane@ia-jn.com

IAJN connects international education with global employment.
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