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Su bject: Part 1a |ntr0d Uct|0n to Ma rketing, pa rt Of the Dlploma actual, augmented. A core product provides the basic function to consumers’ needs. An

actual product provides quality of the product while an augmented product provides after

Of BUSineSS prOgra m sale service to consumers. An example of an actual product could be the quality of the n Stephanie Jos
. . product while an example of an augmented product could be an installation service, repair 0:56 Today
Cohort: Predominately International Students servica or evan a warranty. Ther ars 4 types of products. They ars the canvanience, N
. e . . N} . shopping, specialty and unsought products. Convenience products have low costs, involve Agzrsx:fnsgsme;gé?ﬂn nue to use
ACt“"ty- ReﬂeCt|on SU mma ry on the Week S tOplc com pleted on little consumer involvement and are situated at most places such as convenience shops.
. Shopping products have a higher cost compared to convenience products, involve more
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perhaps include an example to
illustrate your explanation
¢ The weekly summaries are completed in class with * Using a shared folder in Google Drive, * Test results reflect students
their tutor. students complete the tasks online in a who complete these
 For majority of the students these marketing collaborative context. summaries regularly
concepts and terminologies are new & unfamiliarto ~ * This provides an opportunity for peer perform better in the
them learning fortnightly tests as they
By reflecting on their own understanding, students * The platform enables real time have better comprehension
build their meta-cognition skills and their self- feedback of the topics.

confidence with the subject content.
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